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MA|IZIO 2 JHQIE EoI8 2 2| Hl&Zstict. 10
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11. 4 O|o|E] 714t EPUE: 7ol M Ht 2%tof| w2t M| H|0[E CHAl 7habo| o HIO|H &
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SHIAS WlE £ QT2 FH|7F AHE|ALCES
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Digital consumption a dynamic growth opportunity - Chinadaily.com.cn, 2
22, 202601 HAM|A,
https://www.chinadaily.com.cn/a/202602/02/WS697ffda9a310d6866eb36df4.h
tml

10 Top China Social Media Platforms 2026 [Statistics & Facts], 2& 22, 20260]|

O M| A, https://www.eliteasia.co/top-china-social-media-platforms/

China's social media ecosystem - Daxue Consulting, 22 22, 20260 A A,
https://daxueconsulting.com/social-media-in-china/

Social Media Landscape Greater China Market Report: 15 Platform ..., 2& 22,
20260] HAA,
https://hashmeta.com/blog/social-media-landscape-greater-china-market-re
ort-15-platform-trends-reshaping-digital-marketing/

China Livestream E-Commerce vs Traditional E-Commerce: Is Social
Commerce Winning? - Gate Kaizen, 22 22, 20260 A A,
https://gatekaizen.com/china-livestream-ecommerce-vs-traditional-ecommer
ce/

China's five-platform power map for brands in 2026 | Jing Daily, 2& 22, 20260|
O M A,
https://jingdaily.com/posts/china-five-platform-power-map-for-brands-in-202
6

Key 2026 China E-Commerce Trends Foreign Brands Need, 2& 22, 20260]|
CHM|A,
https://www.mymypanda.com/key-2026-trends-in-china-e-commerce-that-for
eign-brands-must-prepare-for/

Digital Marketing Trends in China for 2025 | Article - HSBC Business Go, 2& 22,
20260] HAA,

https://www.businessgo.hsbc.com/en/article/digital-marketing-trends-in-chin
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